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ABSTRACT

KEYWORDS

In this paper, we explore the ways in which we can employ arts-based
research methods to unpack and represent the diversity and
complexity of journalistic experiences and (self) conceptualisations.
We address the need to reconsider the ways in which we theorise
and research the ﬁeld of journalism. We thereby aim to
complement the current methodologies, theories, and prisms
through which we consider our object of study to depict more
comprehensively the diversity of practices in the ﬁeld. To gather
stories about journalism creatively (and ultimately more inclusively
and richly), we propose and present the use of arts-based research
methods in journalism studies. By employing visual and narrative
artistic forms as a research tool, we make room for the senses,
emotion and imagination on the part of the respondents,
researchers and audiences of the output. We draw on a speciﬁc
collaboration with artists and journalists that resulted in a research
event in which 32 journalists were invited to collaboratively
recreate the “richness and complexity” of journalistic practices.
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practice

Introduction
The ﬁeld of journalism is undergoing major changes. The challenges are so profound that
the question that is asked is how it will survive and what shape it will take (Kasem, van
Waes, and Wannet 2015). With new institutions, publishing platforms, news producers,
and ways of working, journalism is more amorphous than ever. In turn, journalists are
increasingly making eﬀorts to defend and deﬁne what journalism is and what it is for
(Carlson and Lewis 2015). Such “boundary work” shows that the where, what and who
of journalism are in ﬂux. In this article, we address the need for complementary research
approaches to address the changes in journalism.
First, “where” journalism is produced is no longer easily recognisable. Traditionally, journalism has been performed in editorial settings such as the newsroom. Today, more and
more work is done in ﬂuid networks that transcend newsrooms (Heinrich 2014; Deuze and
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Witschge 2019). Journalism is done as freelance work, in start-up settings and new constellations. In the Netherlands, for example, already in 2013 more than half of the journalists
worked as freelancers or independently (Vinken and IJdens 2013). This is impacting journalistic work, as research starts to show (see, for instance, Hunter 2015). With myriad
spaces and ways of working, researchers are realising that it is increasingly diﬃcult to
capture journalistic work (Robinson and Metzler 2016).
Second, and related; “what” is produced “for whom” is also shifting. Given the changes,
it is important to trace what journalism looks like today, and to research these practices in
ways that go beyond current perspectives, distinctions and methodologies. Journalism is
deemed an important media genre because it provides information for citizens, mediates
between them and their representatives, and holds those in power in check (Peters and
Witschge 2014). However, in the current media landscape—where journalists have to
work more like entrepreneurs and ﬁnd a balance between commercial and editorial
work (Fisher 2015; Vos and Singer 2016)—we need to reconsider “what” journalism is
and how it comes into being (Deuze and Witschge 2019).
Third, there are many new actors in the ﬁeld of journalism gaining prominence, be they
marketeers, animators, web developers, hackers or others (the “who”). These actors are
looking for new ways to collaborate with each other—in interdisciplinary teams—in
order to produce new kinds of journalism that meet changing habits and interests of
users. We need to reconceptualise who we consider to be a journalist to gain insight
into the broader set of activities performed by those involved in the journalism production
process (see also Lewis and Zamith 2017; Witschge and Harbers 2018).
To this end, we discuss some of our initial experiences using arts-based research
approaches for studying journalism. Arts-based research methods are characterised by
working towards experiential, bottom-up knowledge (re)presented as an open-ended
and imaginative invitation (Shields and Penn 2016). Employing an inclusive and collaborative, open-ended approach allows us to acknowledge that “contingency, creativity and
complexity are fundamental to our understanding” (Nayak and Chia 2011, 283). We ﬁrst
brieﬂy discuss the challenges that developments in journalism pose for researchers in
this ﬁeld, as a number have done before us. We then introduce arts-based research,
tracing its origins and discuss the core features that allow us to address the challenges
of journalism. In the main part of this article, we focus on our own recent research projects
to suggest the speciﬁc insights that the application of arts-based research can provide. In
our concluding remarks, we discuss some of the challenges that we face in applying this
type of research approach.

Transformations in Journalism
Within academia, there have been a number of calls to alter the way that we deﬁne and
research journalism (see for instance Wahl-Jorgensen 2009; Anderson 2011). They oﬀer
complementary ways of conceptualising journalism from a scholarly perspective (see
also the various contributions to the Sage Handbook of Digital Journalism (Witschge
et al. 2016)). These have been important and insightful additions, that we seek to contribute to by providing a focus on the perspective and experiences of makers. As such we seek
to highlight an approach that allows for:
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Understanding journalism beyond existing normative frameworks: Inspired by practice
theory (Witschge and Harbers 2018), we acknowledge that journalism is both a discourse and a set of activities, and that what we understand to be journalism is ever
evolving. The question of who counts as a journalist, who as source, subject and/or
audience, is even less straightforward given the participatory practices that have
increasingly included non-professionals in production processes. Rather than
deﬁning it a priori, we want to address the diversity and multiplicity present in
the ﬁeld.
Including seemingly opposing values and practices: Journalists are important but also
contested knowledge producers, as many do not simply aim to mirror society, but
rather aim to move society (Gyldensted 2015). Previous classiﬁcations of media practices
would try to understand these practices in either/or binary oppositions: objective vs
subjective; ﬁction vs nonﬁction; journalism vs art or activism (see, for instance, Wagemans, Witschge and Harbers 2018). By acknowledging that media making processes
transcend such theoretical frameworks and classiﬁcations, we aim to contribute to
research approaches, theories and vocabularies that allow us to reﬂect this. Acknowledging that the media ﬁeld is characterised by hybridity, “contradictions”, and messiness
(Witschge et al. 2019), we provide examples of how to research this in a way that
engages with the “richness and complexity” (Knowles and Cole 2008, 6) of journalistic
practices.
Exploring the experiential dimension of practices: By considering journalism as complex
and as featuring inconsistencies and dissonances, we aim to provide an understanding
of the making processes that corresponds with makers’ experiences. An experientialist
approach (how do makers experience making?) provides insights into “feelings, aesthetic experiences, [and] moral practices” (Lakoﬀ and Johnson 2003, 193).
Knowledge from within the ﬁeld: Recognising and embracing the need for experiential
knowledge (Wagemans and Witschge 2019), we here explore ways to tap into the
knowledge of those we are studying in such a way that their insights and knowledge
queries are at the heart of the research, rather than an addendum. Including “practitioners as partners in the work of knowledge creation” (Bradbury–Huang, cited in
Wagemans and Witschge 2019, 214), we explicitly position and consider those involved
in the making process as partners rather than “mere” research participants.

As Lewis and Zamith (2017, 111) point out, “the diﬃculty [is with] (…) understanding
this thing called journalism”. To address this diﬃculty, we propose a methodology that
allows us to broaden our perspective to include creativity, diversity and doubt (Costera
Meijer 2016).

Arts-based Research
As a response to the limits of existing methodologies, and particularly to include non-traditional perspectives and provide other ways of viewing and presenting research, qualitative research has increasingly employed artistic tools and strategies. There are diﬀerent
terms to denote this development, including artistic research (Borgdorﬀ 2012), a/r/tography (Springgay, Irwin, and Kind 2005) and scholARTistry (Cahnmann 2006). We will in this
article refer to the commonly used term of arts-based research. In this section, we outline
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the aﬀordances of arts-based methods for researching how journalists experience their
profession.
In the early 1980s, arts-based research methods were developed to complement existing forms of data collection (Cahnmann-Taylor 2017). The early arts-based researchers
echoed concerns that were at the heart of representational concerns in the social sciences
(Cahnmann-Taylor 2017). Because of the complexity of our world, social scientists, among
other researchers, challenged key assumptions of dominant scholarly knowledge-making
practices, including the “presumption of representing or speaking for others” (Brosius
2006, 684). This “representational crisis” brought about “multifaceted debates on reﬂexivity, objectivity, epistemology, culture, ethnography of the world system, and the politics of
representation” (Zenker 2014: online). The underlying argument is that traditional research
methods are insuﬃcient to address the complexity, diversity and messiness of the sociocultural and political environment (Springgay, Irwin, and Kind 2005). Researchers identiﬁed
the need to reﬂect on the politics of representation and positionality, making room for
more open-ended, participatory, inclusive and experimental ways of conducting research
(Cahnmann-Taylor 2017). Within anthropology, for instance, this led to the increased
popularity of visual anthropology and sensory ethnography—employing ﬁlm as a participatory and open-ended medium to address cultural diversity (Sniadecki 2014).
Arts-based research methods gained momentum parallel to these debates and developments. Though the practices that can be considered part of this research approach have
a longer history, the actual term arts-based research was coined by Eisner in 1993 at a conference that was designed to develop research strategies that include aesthetics, artistic
expression and methodological experimentation (Barone and Eisner 2012a). One of the
principal aims is to overcome the dualism between science and the arts. Arts-based
research is considered as “an eﬀort to utilize the forms of thinking and forms of representation that the arts provide as a means through which the world can be better understood”
(Barone and Eisner 2012a, xi).
Whereas in the 1980s and early 1990s most arts-based methods employed writing and
linguistic modes of communication and dissemination, currently the research practice
includes a broader variety of methods, such as theatre, ﬁlmmaking, dance, sketching
and printmaking. The proliferation and diversity in these practices have resulted in the
proliferation of terms for, and alternatives to, arts-based research such as “(critical) artsbased inquiry” (Finley 2005) and “art for scholarship’s sake” (Haywood-Rolling 2010), in
addition to the ones mentioned above (artistic research, a/r/tography and scholARTistry).
The aims and deﬁnitions diﬀer slightly, but there is a shared interest in employing artistic
tools to study the complexity of lived experience. Arts-based research methods “adapt the
tenets of the creative arts in order to address social research questions in holistic and
engaged ways in which theory and practice are intertwined” (Leavy 2015, 4). In doing
so, arts-based researchers aspire to speak to audiences and participants both within
and outside scholarly environments, with the aim of presenting open-ended research projects as an imaginative invitation (Shields and Penn 2016).
Because of journalism’s ever-changing nature and its rapid socio-cultural and technological developments, we have found arts-based research methods useful to reconsider
epistemological and methodological assumptions. Arts-based research allows for the
kind of intervention in journalistic practice that enables us to elicit, question and “recreate” its complexity. We highlight three features of arts-based research methodologies
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that make them particularly complementary to existing methods used in journalism
studies. First, the research is participatory, which allows for a bottom-up understanding
of the journalistic profession. At various levels, arts-based research strives for inclusivity
—echoing the diversity of our cultural and socio-political landscape. Arts-based research
allows us to “study with people, rather than making studies of them” (Ingold 2018, 11) and
as such allows us to include a diversity of perspectives.
Second, arts-based research is speciﬁcally suited to research experiences, using artistic
forms that are “attentive to the sensual, tactile, and unsaid” (Springgay, Irwin, and Kind
2005, 899). It allows us to tell new, experiential stories from the ﬁeld of journalism (see
also Archetti 2017). Whether it is via creative writing, ﬁlmmaking, drawing or the performative arts, arts-based research methods aspire for ways of knowing that are situated, practical, tactile and lived.
Third, arts-based research can be viewed as an invitation towards interpretation (Shields
and Penn 2016, 9). Its outcomes are not limited to conference papers and academic
writing. Rather, the output of arts-based research may include the production of ﬁlms,
dances, theatre performances, drawings, installation pieces, to name but a few artistic
forms. Within arts-based research, knowledge and meaning reside in the production of
the research outcomes and artworks, as much as in the interpretation of these works by
its audience. Documentary maker and visual anthropologist Sniadecki (2014) summarises
a comparable process of “reader” interpretation in his discussion on using ﬁlm for research:
By drawing on the “expansive potential of aesthetic experience and experiential knowledge” we do not suﬀer from the “reductionism of abstract language” (Sniadecki 2014,
26). In this way, we are able to draw from “an expanded ﬁeld of knowledge production
that entails greater involvement from the audience/reader” (Sniadecki 2014, 27). The imaginative invitation to interpretation done with arts-based research means that the “the
viewer/audience [is invited] to participate in the interpretive processes, rather than crafting deﬁnitive representative products” (Shields and Penn 2016, 9).

Applying Arts-based Research in Journalism Studies
Arts-based research thus oﬀers ways of understanding the messiness, hybridity and inconsistencies moving through journalism, and does so by positioning the knowledge and
experiences from within the ﬁeld at its core. Providing multiple viewpoints and experiential knowledge on journalism, arts-based research has the potential to challenge strictly
deﬁning roles (researcher/practitioner), aims (knowledge/making) and frameworks
(theory/practice). Thus, these methods have the potential to do justice to the complexity
of a phenomenon, community or issue, by refusing absolutes whilst working towards provisional, perspectival and intersubjective knowledge. In this section, we provide insight
into how and to what end we can use arts-based research methods in journalism
studies by drawing on our experiences in employing such methods.
As part of two projects funded by the Netherlands Organisation for Scientiﬁc Research
(Exploring Journalism’s Limits: Enacting and Theorising the Boundaries of the Journalistic
Field, number 314-99-205; Entrepreneurship at Work: Analysing Practice, Labour, and Creativity in Journalism, number 276-45-003), we experimented with a number of arts-based
research methods to study the lived experiences of journalists in the Netherlands. The
journalists who took part in the research projects are mostly working in a new start-up
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environment, are self-employed or are otherwise at the margins or outside of established
legacy media self-representation, but to compare these data we have also included those
working at more traditional media outlets. We particularly aimed to address the journalists’
working environments, everyday routines and self-understanding. The art-based projects
were conducted between 2017 and 2019, in close collaboration with artists, VersPers
(Dutch platform for emerging journalists) and A-Lab (a creative incubator space). The
research included visiting newsrooms, organising research workshops and developing
interactive assignments in collaboration with artists and journalists.
In this section, we discuss the employment of three arts-based methods to highlight the
added value of these approaches for journalism studies. Speciﬁcally, we draw on three
workshops that we conducted as part of the journalistic research event “Academic
(re)searches Journalist” which was organised in collaboration with our partners VersPers
and A-lab in May 2018, Amsterdam. The event was open to anyone who was interested
in reﬂecting on the profession and their own role in it. It consisted of ﬁve workshops,
three of which we unpack in this article (for a discussion of all ﬁve workshops, see
Witschge, Deuze, and Willemsen 2019): (i) The production of a collaborative artwork
that represents journalists’ perspectives on their role in society in the form of a cityscape;
(ii) Elicited graphic visualisations of journalistic networks to gain insight into how journalists experience the boundaries of journalism; (iii) A ﬁctional letter of resignation, which is
based on multiple resignation letters written by journalists and addressed to the journalistic profession.

The Multiplicity of Journalists’ Roles in Society: A Collaborative Artwork
During the past couple of decades there have been myriad attempts to understand and
analyse how journalists deﬁne their societal roles and profession, whether it presents
the journalist as watchdog, lapdog, guard dog, whistle-blower (Christians et al. 2009) or
how journalists conceptualise journalism—as “selection”, “construction”, or “power
game” (Gravengaard 2012). With the ﬁrst study we present here, we aspired to gain
insight into the multiplicity of conceptualisations of journalism’s role in society. Rather
than suggesting that there is one or a handful of ways in which journalists view their
role, we aimed to inspire journalists to consider their envisaged role in society more
freely and fully (allowing them to move outside mainstream metaphors and
understandings).
To this end, we initiated a collaboration with Yotka Kroeze and Jobbe Holtes from
artists’ collective OneDayArtist (https://www.onedayartist.nl), and together designed a
workshop for the research event. After a series of conversations with OneDayArtist,
specialised in providing workshops using art to broaden perspectives, we settled on
the following assignment: Guided by Yotka and Jobbe, journalists would visualise the
object in the public realm that represents best their role in society. After a general introduction, participants were invited to consider and write down which three values they
deemed key to their work. The workshop (bringing together 10–12 journalists per 30minute workshop) continued with a meditative visualisation guided by the two artists,
who played soundscapes of the built environment, musicalised by nearly imperceptible,
low-frequency melodies. They asked participants to close their eyes, so as to fully experience the depth of the soundtrack and to imagine themselves walking around a self-
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chosen city. The journalists were then asked to think of an object that they could identify with, that is, an object that had the potential of representing and perhaps even
embodying their self-image as a journalist, particularly in relation to the key values
they identiﬁed in the beginning. The participants spent the remaining minutes sketching
the object that they felt represented their role best, exchanging thoughts with fellow
participants or the workshop leaders if so desired. As such, it was not an entirely individual process: in conversation with artists and other participants, the journalists
would also at times reconsider their chosen object.
The ﬁnal artwork (Figure 1) shows the diversity as well as the interrelatedness of the
objects, which include a mailbox, a Wizard of Oz-esque yellow brick lane, four trees that
symbolise the four seasons, a sponge, clotheslines, a lighthouse, trees, water sources, a
hot dog stand, lamp posts and roundabouts. Figures 2, 3 and 4 show a range of individual
sketches of the participants that were then integrated into the ﬁnal artwork, where the
artists incorporated journalists’ responses, sketches and discussions. What is interesting
is that although the sketches are already evocative in themselves, the combined
artwork, enhanced with composition and colour by the artists from OneDayArtist, is
even more powerful in showing how journalistic self-conceptualisations are as expressive
and heterogeneous as the built environment (for an explanation of all the diﬀerent
objects, please see the online version of the artwork1).
The ﬁnal artwork provides an imaginative invitation to contemplate what the current,
dynamic landscape of journalism could look like. It shows the myriad of roles and perspectives next to each other. Rather than looking for patterns in journalistic self-perceptions about their role in society, and focussing on these, the piece allows for the
connections, overlaps and tensions to co-exist. Instead of having individual input
which is then analysed for patterns and incongruencies, OneDayArtist created a
shared experience within which journalists developed their self-image alongside

Figure 1. OneDayArtist’s Cityscape, based on the sketches drawn by workshop participants, 2018.
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Figure 2. Sketch of journalism’s role represented as a public bench: a place to listen to and look at one’s
surroundings, 2018.

peers and colleagues, and where each perspective is integrated in the whole (see
Figures 5 and 6 for examples of how the sketches (Figures 2–4) above are integrated
into the whole) . Encouraging participants to narrow down a complicated process of
reﬂecting on their identity to three keywords and, ultimately, one sketch, OneDayArtist,
opened up a space for imagination, experimentation, associative thinking and, above
all, rich storytelling.

Figure 3. Sketch of journalism’s role represented as a hot dog salesman: in touch with everyone,
regardless of their social background or viewpoints, 2018.
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Figure 4. Sketch of journalism’s role represented as a telecom shop: connecting members of society
with each other, 2018.

Figure 5. Close-up of public bench and four-season trees in OneDayArtist’s Artwork, 2018.

This provides space for the “viewer” of the artwork to interpret the input of the participants more directly; they are invited to participate in making sense of the data. The journalist-made and journalism-inspired city allows for multiple scales, networks, meanings,
textures, aﬀectivities, viewpoints, roles, experiences, aﬀordances to come to the fore
within one whole. As such it provides not only a unique insight into but also a unique
experience of, the signiﬁcance of multiplicities, diﬀerences and discrepancies in journalists’
experience of their roles and profession, especially given the sensory nature of the artwork.
It is important to note, that though the act of visualising and drawing of objects allowed
participants (and the viewer of the artwork) to move beyond the limits of verbal language,
discourse is still very much present in the artwork. More often than not, participants discussed, tested, and explained their object before, during and after drawing. These verbal
explanations are helpful insofar as they elicit a particular way of interpreting the sketches
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Figure 6. Close-up of hot dog stand, roundabout, artwork, lamp post and telecom shop in OneDayArtist’s artwork, 2018.

and artwork: they can contribute to understanding whether the litter bin represents a
place where stories are dropped and thus collected, indiscriminate of the types of
stories “dropped” into it, or whether it’s the place where the dirt of society can be
found. Indeed, the value of such contextualisation made us decide to publish a digital
version of the artwork that includes written explanations of the objects on the basis of
verbal explanations expressed during the workshop (https://adobe.ly/2lGR0El). At the
same time, we might argue that the real promise of such methods of collecting and representing data is actually their open-ended and multi-interpretable nature: adding words,
even to contextualise, may strip away from this key feature. It is clear that the two versions
of the artwork (a printed version which speaks for itself and a digital interactive version
which gives the contextualisation of the objects) provide diﬀerent experiences of the journalists’ perceived and aspired societal role, as it facilitates a diﬀerent type of engagement
with the material for the audience of the artwork.

Experiencing the Complexity of Professional Boundaries: Metaphorical Network
Visualisations
Whereas the artwork provides insight into how the journalist’s role in society is imagined,
the second study we discuss here focuses on how the profession of journalism itself is conceptualised. In the current media landscape, there is an increased eﬀort undertaken by
journalists to defend and deﬁne both what journalism is and what it is for (Carlson and
Lewis 2015). Studies that focus on such boundary work often aim to deﬁne where boundaries emerge in a changing journalistic landscape (see for instance Borger 2016), or how
they are forged (see, for instance, Lewis 2012). Such research, however insightful, does
not really give us insight into how such boundaries are experienced from a more individual
and temporal point of view. Rather than suggesting that boundaries are monolithic and
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suggestive of a ﬁxed understanding of where journalism ends and something else begins,
we are interested in the individual experiences of boundaries in journalism.
To this end we invited the participating journalists to visualise their own network, indicating with whom they collaborate in making journalism, representing who they deem
within and who outside the ﬁeld of journalism, thus identifying its boundaries. We
asked them to reﬂect both on the people, disciplines and professional skill sets that
they engage with in their current practice and those they would like to bring in in
future work. To include an experiential perspective of these boundaries, we asked them
to indicate the network graphically, using colours, boxes, lines, etc., but also, if desired,
words to delineate and to denominate, including visualising the quality of the relationship
to the people, disciplines and skills depicted (e.g., close collaboration or not as close as
desired)—see Figure 7 for an example of these visualisations.
The collection of produced networks reﬂected multidimensional complexity in form,
content and visual language. Rather than looking for patterns and commonalities
between these visualisations, we are interested in the diversity of personal perspectives
and experiences (and the ways in which these gain shape in the drawings). Such an artistic
and sensory methodology allowed us to make sense of this multidimensionality and the
ﬂuid nature of the deﬁnition and boundaries of journalism as held by the participants. One
of the interesting elements in the network map, and a theme we followed up on, was how
journalists self-identiﬁed in their visualisation: how they describe themselves in the
network. Participating journalists did not self-identify as simply “journalists”, if they use
the term at all. If they did use the word journalist to signify themselves in the network
map, they either added the medium they work with (e.g., a newspaper, magazine or
social media), the skills they apply (e.g., photography or writing) or even a second profession (e.g., advisor or researcher). Others did not use the word “journalist” at all and
used labels such as “digital nomad”, “storyteller” and “entrepreneur”. These ways of self-

Figure 7. Example network visualisation, 2018.
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denoting helped us understand that we need to explore in more detail how participants
identify and position themselves respective to the boundaries they draw, acknowledging
that “journalism” does not exist as a ﬁxed or homogenous category (see also Deuze and
Witschge 2019). In what ways, then, can we research how journalists relate to surrounding
professional ﬁelds and practices?
In our research, we used the concept of metaphor to access an immediate and embodied understanding of the journalists’ experience of the self, other actors, and their profession. As Lakoﬀ and Johnson (2003) argue, metaphors are not just words. They
emerge from thought patterns—and in turn, structure them. We understand the world
through embodied experience and interaction with the physical and socio-cultural
world. Metaphors, therefore, allow us to gain rich insight into how journalists experience
their profession and its boundaries, and to represent this in such a way that it reverberates
the richness and variety of the experiences. To gain more insight into exactly these experiences, as well as further develop our thinking on how best to represent them, we followed
up with in-depth interviews with four makers.
One of the interviewees developed a ludic metaphor to describe their relation to their
profession and to other disciplines they interact with (see Figure 8). Although they never
use the actual word “game”, they repeatedly mention how creating a story feels like
“playing” to them and, furthermore, explains that they experience the diﬀerent disciplines
that they employ (writing, video and sound) as separate “playing ﬁelds” with their own sets
of “rules”. These rules are attributed to an external authority, who akin to a referee might
“catch” them on the foul play if they do not follow them. They struggle with the friction
between the diﬀerent playing ﬁelds and describes their switching between each discipline
as “roleplaying”. The “journalism as a game” metaphor becomes particularly clear in their
drawing of a scene from the video game Super Mario Bros, including both a springboard to
jump higher and a mushroom that gives them superpowers. These objects represent the
business agent, an actor, who they earlier referred to as someone who operates outside
the ﬁeld of journalism and helps them to access new opportunities. In their drawing,
the opportunities that this agent provides them with are depicted as higher grounds
that would be diﬃcult to access without such a springboard or superpowers.

Figure 8. Image drawn by journalist during interview, 2019.
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This example, which demonstrates what metaphor underlies the journalist’s relation to
her profession and the disciplines they work with, displays how we can move beyond
literal meanings of words used in in-depth interviews. It allows us to tap into everyday
lived experiences and expressions of “meanings that otherwise would be ineﬀable”
(Barone and Eisner 2012a, 1). Not only does such an analysis bring about rich descriptions
that reveal personal meaning and association, but it also makes it easier to “read” the
network visualisations in such a way that we can critically address their richness, multiplicity and complexity. A graphic representation can help us retain the evocative nature
of metaphors, and as such we are currently working to translate the insights into
another kind of representation that represents the complex, multidimensional experience
of journalistic boundaries.

The Aﬀective Nature of Journalistic Work: Resignation Letter
The last example we explore here focuses on the aﬀective dimensions of journalistic
work. It is clear that journalists are working under great pressure. Long working hours
and low pay are quite common, even if generally accepted as an implicit norm in the
ﬁeld of journalism (see also Brouwers and Witschge 2019). Because these norms are
implicit, it can be challenging to research whether and how journalists question them,
and more broadly how they relate to the challenges they face professionally and personally in their work. To tease out the frustrations, anxieties, disappointments and tensions
that journalists experience in their everyday work, we organised a workshop in which
participants were invited to write a letter of resignation to their profession. Participants
were asked what kind of motivations they would provide were they to quit the profession as a whole. Each journalist was given a piece of paper which was blank apart
from the start that read “Dear Journalism, Herewith I resign. In this letter, I share my
main reasons for my resignation. When I started working as a journalist … ”, a middle
part “But now, after [blank space] years, I noticed that … ”; and a closing “Yours sincerely, a journalist”.
Individually, each of these handwritten letters provides unique and very lively insights
into the challenges and developments of contemporary journalism, and showcases the
aﬀective ways in which journalists relate to their profession. Encouraged to freely write
a hypothetical resignation letter, participants expressed their feelings, thoughts and concerns on their own terms. Collectively, these letters proved to provide highly powerful and
moving access to current concerns in the ﬁeld of journalism: Soﬁe Willemsen reorganised
the ﬁctitious resignation letters into one that empathically depict the sentiments
expressed (for a full version of the letter, see: Witschge, Deuze, and Willemsen 2019).
What is most striking is how this letter of less than 1000 words is able to make some of
the practitioners’ key concerns come alive: ﬁnancial instability and job insecurities, competitiveness, conﬁrmation bias, a lack of proper research and click bait articles. As Witschge,
Deuze, and Willemsen (2019, 3) highlight, this method provides “an alternative, and we
hope, engaging way to present the ways in which journalists experience their profession”.
Using creative writing methods, both the individual letters and the composite resignation letter allow us to evoke the aﬀective dimensions of journalism, which provides an
important point of access if we want to understand journalism as it is currently practiced
(Deuze and Witschge 2019). As Stewart (2007, 1–2) states, aﬀects:
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are the varied, surging capacities to aﬀect and to be aﬀected that give everyday life the quality
of a continual motion of relations, scenes, contingencies, and emergences. They’re the things
that happen. They happen in impulses, sensations, expectations, daydreams, encounters, and
habits of relating.

It is how the world impacts on our body and emotions (Eagleton 1990): aﬀects are atmospheric, aesthetic, bodily, sensory, intuitive, emotional, and, above all, experiential (White
2017). To access such aﬀective dimensions, we, like Archetti (2017), deem creative
methods highly suited: “considerable part of the reality and practices of journalism we
study can be neither captured nor expressed through academic enquiry (and texts)
alone” (Archetti 2017, 1123).
Addressing the aﬀective dimension through an arts-based research approach enables
us to access and theorise journalists’ emotional ties to the profession and practice.
Making room for experiencing, feeling and articulating one’s hopes, doubts, desires,
motivations and frustrations, the letters of workshop participants point towards some
shared doubts, hesitations and frustrations, such as the commercialisation of journalism.
A striking example from the letters is how one of the journalists shared their experiences
as a non-male and non-white practitioner, pointing towards a lack of diversity within the
profession:
You kept telling me that my otherness is what you need, but that’s not enough. Words are not
enough. I want to have the space to tell stories, including those you wouldn’t write and make
yourself (…) Do you know what I ﬁnd challenging? Insecurity. I don’t know what I can expect
from you and whether I can make it as a journalist.

Another journalist highlights disappointment in the lack of professionalism within the
ﬁeld, written as a postscript to the letter:
Ps. What didn’t help are all those times that my ideas were stolen. And all those test assignments that “I was allowed to” make. Being kept in suspense. For me it’s the last time!

These examples show that there is much power in relating to the words that journalists
use to present frustrations with the profession. Much more than statistics or even discourses expressed in in-depth interviews, this creative genre provides insight into frustrations with the perceived state of journalism, and into how journalists cope with the
existing parameters and status quo. Crucially, we argue, we gain an empathic understanding of what it feels like to have had enough in a profession that is driven as
much as it is by passion (see Deuze and Witschge 2019 on journalism as a passion
project):
I got caught in a chasm between form and content. It’s exhausting! That’s how I feel. And
because I’m a human with feelings, because I’m blood and ﬂesh, and because I’ve got a
family with whom I want to spend time. And because I want to sleep, recover, rest. And
because I want to acquire new powers, whatever they will be … . That’s why I resign.

Writing these letters, though a private and anonymous endeavour in the way that we
organised the workshop, is ultimately a highly performative and experiential act that
taps into and calls attention to the journalist’ emotional and aﬀective relationship with
their profession: the words “I resign” trigger aﬀect and allow for a range of otherwise
more latent feelings to powerfully rise up, we found. Non-discriminatory, this arts-based
method provides equal space to voices from all backgrounds and career stages to
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address their myriad of feelings towards the profession. What is more, using this ﬁctional
genre brought forth an empowerment of sorts: as became obvious from the gusto with
which participants worked on this particular assignment, the feelings of frustration, of
having had enough, of having plenty of reasons to resign, were not diﬃcult to access
and articulate. At the same time, these letters demonstrate the drive for, engagement
with and care for the future of journalism, both the participant’s individual futures in journalism and the future of journalism as a profession.

Concluding Remarks: How to Deal with Open-Endedness in Research
In this article, we aimed to demonstrate how arts-based research methods provide alternative perspectives on a ﬁeld that is in ﬂux. It is important to note that we do not suggest that
these methods need to be employed as stand-alone, nor do we necessarily advocate that all
journalism researchers should work towards employing them. Rather, we see this approach
as complementary to other methodologies, in particular given the speciﬁc diﬃculties we
currently face in trying to “get journalism to hold still for a moment” so that “we might
assess what has happened to it, as an occupational ﬁeld and paradigmatic form during a
period of seemingly unending and upending change” (Lewis and Zamith 2017, 111). In
this light, arts-based research allows us to ask a number of crucial questions around the
nature of our research practices, how we access this thing called “journalism” and how
we aim to make an impact on the ﬁeld. Arts-based research may help us raise and consider
these questions. It, however, does not provide ready-made answers, and also comes with a
range of questions itself: What is the nature of knowledge? How do we view our research
subjects and the knowledge they have? And what methods allow us to gain access to
the richness and diversity of journalistic practices, self-understanding and output?
Arts-based research is certainly not the only answer to address the methodological
challenges that exist in the ﬁeld (for a consideration of the need for new research strategies in journalism studies, see, for instance, Witschge 2016; Karlsson and Sjøvaag
2017). Creative methods, and in particular arts-based methods, though, have the potential
to provide us with alternative viewpoints to our object of study. The application of these
methods is not without challenges. In this section we highlight three issues that we have
encountered and that we view as particularly relevant to consider in light of the theme of
this special issue of Journalism Studies: (i) How to deal with the open-ended nature of artsbased research; (ii) How to (re)present ﬁndings while staying true to the nature of artsbased methods; (iii) Where does the role of the artist end and that of the academic start?
First, we have argued that one of the main features of arts-based research is its openended nature. Indeed, arts-based research is not “a quest for certainty” (Barone and Eisner
2012a, 1). However, this challenges many of the ways of researching and writing that are
rather common in academia, including journalism studies. When doubt and uncertainty
are central to a method, rather than a mere corollary, how does this manifest in the
way we present our research? Arts-based research may indeed play “by rules that diﬀer
from those applied to more conventional (…) research” (Barone and Eisner 2012b, 101–
102), but if the rules to which we are held are those of conventional research, how do
we get to include results from arts-based research without moulding them into a shape
that would entail reducing the presentation in such a way that it loses the exact qualities
that it is meant to show: multiplicity, messiness and open-endedness? Barone and Eisner
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(2012b, 102) suggest four criteria to critically appraise arts-based research, which may
allow us to assess the quality of arts-based research while staying true to its nature: its “illuminating eﬀect”, “generativity”, “incisiveness” and “generalisability”. Illumination is the
extent to which research reveals something that was not noticed before. Generativity
denotes the potential of research to generate more questions and broaden perspectives.
Incisiveness refers to its capacity to address core issues. And generalisability questions the
relevance of research beyond a particular case study. Some of these may look more familiar than others, and, ultimately, the qualitative appraisal of the application of arts-based
research is as much a matter as the receptive predisposition of the intended audience
(Barone and Eisner 2012b, 102–103).
This leads us to our second question: How do we then reach and reach out to this
audience? Who is the audience of arts-based research? Does this diﬀer from other academic research output? And perhaps most importantly, how do we disseminate the
“results” while staying true to the open-ended nature of arts-based approaches.
“Messy data spills over in messy analysis and in messy dissemination” (Brown 2019),
but can we leave our audiences with a mess, or do we ﬁnd ways to tidy it up and
guide our audiences in certain directions? To this end, we have found the viewpoint
that we “invite” our audiences towards interpretation very helpful. (Re)presenting our
ﬁndings as an imaginative invitation, we respect the open-ended and shared nature of
knowledge. Imaginative invitations, as conceptualised by Shields and Penn (2016, 9),
mean that we ask “the viewer/audience to participate in the interpretive processes,
rather than crafting deﬁnitive representative products”. The imaginative invitation is
then an “open request to engage in the action of forming new ideas”, encouraging
“the reader to question and seek out their own understandings” (Shields and Penn
2016, 10). (Re)presentation in this view is a process that invites multiple interpretations,
acknowledging that experience, context, and reference all matter. If we want to show the
processual nature of journalism—meaning that it is not a ﬁxed stable phenomenon, but
constantly becoming (Deuze and Witschge 2019)—we cannot reduce the messy,
complex and multiple experiences uncovered by our research to singular explanations.
Precisely by viewing the artistic expression that is at the basis or the product of artsbased research as “an aﬀective site of individual experience” (Shields and Penn 2016,
9), we are able to expand our perspective of journalism.
Last, our experiences with this approach have left us with the question of what the role
of the academic is: Where does the role of the artist end and that of the academic start?
And are installations, artworks and media productions valid academic representations by
themselves? This remains a site of contention, even within our team of researchers, which
includes those with an artistic background: what can we legitimately produce? And
related: How open can open-ended be? Do we need to layer the work with further analysis
and reﬂection in the form that is more “common” to academia? How far can we push our
experientialist research approaches? Do we view arts-based methods as complementary
to the textual presentation of ﬁndings? Or are experiences, complexity and multiplicity
best represented through equally multiple, complex and experiential translations? We
hope that the reader views this article as an open invitation to explore these questions
with us, reﬂecting on the opportunities and limitations of arts-based research in the critical
interrogation of current journalistic practices.
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Note
1. https://adobe.ly/2lGR0El
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